


You want a business degree with world-class credentials.
You want an international learning environment.
You want relevance, flexibility and choice.

Look no further. Start your journey at Schulich.

Global Reach. Innovative Programs. Diverse Perspectives.
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“We seek students with proven academic excellence
and demonstrated entrepreneurial and

leadership abilities — individuals who desire to

be part of a challenging environment

that develops the skills and knowledge necessary

to compete and win in the world.”

DEZSO J. HORVATH, PhD, CM

Dean & Tanna H. Schulich Chair in Strategic Management
Schulich School of Business

A MESSAGE FROM THE DEAN

The Schulich Advantage. Global. Innovative. Diverse.

Our mission here at Schulich is clear and compelling:
to graduate men and women who will become
successful business leaders of the highest calibre in a
constantly changing world.

Both the Schulich BBA (Bachelor of Business
Administration) and the Schulich iBBA (International
Bachelor of Business Administration) offer the
best undergraduate business education that Canada
has to offer.

The Schulich brand is an international brand.

The School has earned a strong reputation around the
world based on its global reach, innovative programs
and diverse perspectives. We are ranked in the world’s
top tier of best business schools by leading international
publications such as The Wall Street Journal,

The Economist and Forbes magazine, among others.

They also rank Schulich #1 in Canada. All this
means that the BBA and iBBA degrees are passports
to the world.

At Schulich, you learn in a rich and highly rewarding
environment. You are constantly challenged — by our
award-winning faculty, by the rigour and intensity
of our curriculum and by the drive and passion of your
classmates. You benefit from limitless opportunities —
extensive global linkages to corporate recruiters and
exchange school partners, close industry connections
and a worldwide network of accomplished alumni.
And you build lifelong friendships as you hone critical
management skills.

For four years, Schulich will become your home
away from home. Our award-winning new building
complex is truly state of the art. This dynamic,

interactive learning environment will bring you into

constant contact with faculty, students and staff from
around the world.

Schulich will give you an unparalleled academic
experience that will broaden your perspectives.

You will learn with innovative and entrepreneurial
students who are natural leaders. You will exceed your
own expectations, become the very best you can be
and make a difference in the world.

We seek undergraduate students with proven
academic excellence and demonstrated entrepreneurial
and leadership abilities — individuals who want to be
part of a challenging environment that develops the
skills and knowledge necessary to compete and win in
today’s globalized world. If you are such an individual,
we invite you to consider the Schulich School.
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Stephanie Gallo (BBA '11)
High School: Holy Cross Catholic Academy

Orientation Week 2010. Schulich frosh leaders and new students
working in teams outside the classroom.

THE SCHULICH BBA AND iBBA.

Plan and choose.

Pursuing your BBA or iBBA at Schulich is your first
step towards success. Choosing Schulich means joining
one of the most prestigious undergraduate programs

in Canada. Its excellence is recognized both at home

and abroad.

FAST FACTS

SPECIALIZATION OPTIONS

Schulich offers two undergraduate programs —

the Bachelor of Business Administration (BBA) and
the International Bachelor of Business Administration
(iBBA). Both programs provide a foundation highly
relevant and responsive to shifting marketplace needs,

SCHULICH BUSINESS ELECTIVES

Paul Kalra (BBA '08)
Business Manager, Proctor & Gamble Inc.
High School: Streetsville Secondary School

with an emphasis on critical management attributes

such as communication and interpersonal skills.

A Schulich undergraduate degree involves a prescribed
curriculum with a broad base of business studies along

with liberal arts courses.

BBA/iBBA CLASS OF 2008 PROFILE

Accounting

Economics

Entrepreneurship and Family Business

Finance

International Business

Operations Management/
Information Systems

Marketing

Organizational Studies

Strategic Management

The following are samples of some of the business electives available to Schulich students:

° Auditing Standards and Applications * Conflict and Negotiation

* Brand Management ¢ Inventory Management

¢ Economics Evaluation of ¢ Managing the Family Enterprise
Health Care Programs © Business Administration and the Law

¢ Financial Management * Introduction to International Business

* Personal Finance * Business Ethics in a Global Community

* Social Entrepreneurship ¢ E-Commerce and the Art of

e Tourism, Sport and Leisure Marketing
* Retail Marketing Strategies
° Management of Human Resources

High-Tech Marketing
« Corporate Social Responsibility

AVErage AQe ...

BBA/iBBA Applications..................... 3200/1100
BBA/iBBA Year 1 Enrolments............................... 280/100
Class Sizes................... 25 to 55 students

Male/Female Ratio

Mother tongue not English..............

Entry Point........... September only

Course Load ... Full-time only



Inspiring change.

At Schulich, Bachelor of Business Administration (BBA)
students study business from day one. Schulich offers
a comprehensive four-year program with a breadth that
spans nine different areas of specialization. In addition
to core business courses taken in year 1 and 2, students
can take one or two elective non-business courses,
and then opt to specialize in year 3 and 4. If you value
innovation, and wish to truly understand business from
a global perspective, the Schulich BBA is the degree
for you to pursue.

Schulich students are ambitious, bright and creative,
with strong business acumen. In addition, Schulich

students are highly regarded by our diverse faculty to

be leaders of the future. Hence, the Schulich education
provides cutting-edge courses geared towards the
shifting needs of our business world. At Schulich, you
will be continuously challenged in classes that test your
assumptions and push you to examine business from
multiple perspectives.

Sample Year 1 BBA Courses:

This course explores the historical forces that have been
significant in the development of business in general

and Canadian business in particular. The course traces
the evolution of a capitalist economy and the

emergence of management as a professional field.

This course introduces students to the role of ethics,
corporate social responsibility and sustainability in
management. The purpose of this course is to encourage
a basic understanding of why this is the case and what

it means for good management in the 21st century.

FALL TERM FALL TERM

FALL TERM

FALL TERM

Introduction to Microeconomics

Introduction to Financial Accounting Il

Strategic Management/Schulich Elective

Integrative Business Simulation

Managing Contemporary Enterprise

Applied Macroeconomics

Schulich Elective

Schulich Elective

Business History or Ethics, Social Responsibility
and Sustainability in Business

Quantitative Analysis for Management Decisions

Schulich or Non-Business Elective

Schulich or Non-Business Elective

Statistics for Management Decisions

Behavioural Problems and Issues in Organizations

Schulich or Non-Business Elective

Schulich or Non-Business Elective

Non-Business Electives

Non-Business Electives

Non-Business Electives

Non-Business Electives

WINTER TERM

WINTER TERM

WINTER TERM

WINTER TERM

Introduction to Macroeconomics

Management Accounting Concepts

Strategic Management/Schulich Elective

Integrative Business Simulation

Behavioural Components of Organizations

Business History or Ethics, Social Responsibility
and Sustainability in Business

Introduction to Finance

Schulich Elective

Schulich Elective

Marketing Management

Schulich or Non-Business Elective

Schulich or Non-Business Elective

Introduction to Financial Accounting |

Management Science Modelling and Analysis

Schulich or Non-Business Elective

Schulich or Non-Business Elective

Non-Business Electives

Non-Business Electives

Non-Business Electives

Non-Business Electives




“| chose to study at Schulich because
| could start studying business
right out of high school. From day
one, we were introduced to several
activities that taught students
how to communicate effectively in

Schulich students are ambitious,

bright and creative, with strong

business acumen.

teams while developing our own

BBA Curriculum - Delayed-Entry Stream

YEAR 1

FALL TERM

YEAR 2

FALL TERM

leadership skills.”

JASMIN DHALIWAL (BBA "11)

High School: Humberview School, Bolton, Ontario

YEAR 3

FALL TERM

YEAR 4

FALL TERM

Introduction to Microeconomics

Introduction to Financial Accounting |

Quantitative Analysis for Management Decisions

Management of the Business Enterprise

Introduction to Computer Use |

Statistics for Management Decisions

Management Accounting Concepts

Schulich Elective

Mathematics with Management Applications

Applied Macroeconomics

Behavioural Components of Organizations

Schulich or Non-Business Elective

Non-Business Elective(s)

The Role of Process and Management

Schulich Elective

Non-Business Elective(s)

Non-Business Elective(s)

Schulich or Non-Business Elective(s)

Schulich or Non-Business Elective(s)

WINTER TERM

WINTER TERM

WINTER TERM

WINTER TERM

Introduction to Macroeconomics

Introduction to Financial Accounting |l

Management Science Modelling and Analysis

Integrative Business Simulation

Introduction to Business, Government and Society

Marketing Management

Introduction to Finance

Schulich Elective

Mathematics with Management Applications

Business History

Behavioural Problems and Issues in Organizations

Non-Business Elective

Non-Business Elective(s)

Applied Business Ethics

Schulich Elective

Non-Business Elective(s)

Non-Business Elective(s)

Schulich or Non-Business Elective(s)

Schulich or Non-Business Elective(s)




In the fall of 2000, Schulich launched
the International Bachelor of Business

Administration (iBBA) degree -

the first of its kind

in Canada.

THE SCHULICH iBBA.

Your passport to the world.

In the fall of 2000, Schulich launched the International
Bachelor of Business Administration (iBBA) degree —
the first of its kind in Canada. The iBBA builds on the
long-standing international reputation of the School and
is a four-year honours degree that provides students with
a truly global perspective. The program’s demanding
curriculum includes the rigorous core business courses
of the BBA; innovative, specially designed courses for
the iBBA; and courses in one of the languages offered at
York (Arabic, French, German, Hebrew, Hindi, Italian,
Japanese, Korean, Mandarin, Portuguese, Russian and
Spanish). If you would like to work overseas and seck

a strong introduction to general management, along with
an intensive language study, then the Schulich iBBA

is the degree for you to pursue.

Sample Year 1 iBBA Courses:

Organizational Behaviour Across Cultures

The purpose of this course is to introduce students to
organizational behaviour - a discipline that studies
organizations and the individuals and groups within
them. The course stresses the importance of developing
an international perspective and cross-cultural sensitivity
to organizational behaviour issues.

“| chose the Schulich School of
Business for the iBBA program.
In today’s world of increased
globalization, understanding other
cultures is essential to success
in any career. By allowing students

to integrate the study of other
languages and regions with the
study of business, the iBBA program
allows students to connect with
today’s changing world.”

SERGIU COSMIN (iBBA ‘11)
High School: St. Robert Catholic High School,
Thornhill, Ontario

Managing Contemporary Enterprise

This course covers management concepts and theories
on a wide range of topics (e.g., strategy, marketing,
finance) all within a “Sustainability Mindset”
highlighting the societal, economic and environmental
context of contemporary business. It provides a solid
foundation for helping students develop the general
management skills (e.g., teamwork, decision making)
required for succeeding in the dynamic workplace of the
21st century.



The Schulich iBBA builds on the

international reputation

of the School and is a four-year

“Schulich won me over by being
the only school in Canada to
offer the iBBA degree. Globally-
focused courses, intensive language
study and a term abroad are
critical to developing business

honours degree that provides students

leaders. The “iBBA family” focuses
on working interdependently
to break down barriers and make

with a truly global perspective.

iBBA Curriculum - Direct-Entry Stream

YEAR 1

FALL TERM

YEAR 2

FALL TERM

connections so that, ultimately,
we all succeed together.”

MICHELLE MANOCCHIO (iBBA ‘10)
Consultant, Strategy and Transformation
IBM Global Business Services

YEAR 3

FALL TERM

YEAR 4

FALL TERM

Microeconomics for Managers

Introduction to Financial Accounting |

Management Accounting Concepts

Managing Contemporary Enterprise

International Economics

Applied Cross-Cultural Management

Schulich Electives (3)

Statistics for Management Decisions

Quantitative Analysis for Management Decisions

Business and Sustainability

Language Study

Language Study

International Business Ethics

Non-Business Electives or
Globally-Focused Study or Schulich Electives

Non-Business Electives or Globally-Focused Study

Non-Business Electives or Globally-Focused Study

Management Science Modelling and Analysis

Language Study

WINTER TERM

WINTER TERM

WINTER TERM (Recommended Exchange Term)

WINTER TERM

Macroeconomics for Managers

Introduction to Financial Accounting |l

Environmental Context of Management

Introduction to Finance

Organizational Behaviour Across Cultures

Marketing Management

Schulich Elective (3)

Strategic Management for International Business

Schulich Electives (2)

Language Study

Language Study

Non-Business Electives or Globally-Focused Study

Non-Business Electives or Globally-Focused Study

Globally-Focused Study or Non-Business Electives

Non-Business Electives or
Globally-Focused Study or Schulich Electives

Language Study




“Schulich undergrads are bright and eager
to learn. Many of the third and fourth-year
students | teach already have relevant
part-time and/or internship experience,
so they have a good appreciation of textbook
knowledge and real-world applications.”

PAULINE SHUM
Associate Professor, Finance
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Your professors are

leading scholars

from the world’s top universities,
passionate and committed

to award-winning research.

FACULTY EXCELLENCE.

Teaching inside, leading outside.

As a BBA or iBBA student, you will learn from world
renowned faculty. Your professors are leading scholars
from the world’s top universities, passionate about their
chosen fields, dedicated to their students and committed
to award-winning research. As pioneers in areas such as
risk management, entrepreneurism, global marketing
and Corporate Social Responsibility (CSR), they draw
on their research findings to enrich the classroom
experience of every student. They also capitalize on the
diversity of Schulich’s student body, using its wealth of
knowledge and experience to identify and solve
problems from multiple perspectives. You'll learn how
skillful they are at integrating management theory and
practice while bringing the real world into the palm of

your hands. Schulich faculty believe that a combination
of active and interactive learning leads to the most
effective educational experience. This is demonstrated
through the use of diverse teaching approaches that
include everything from lectures, case studies, group
work, simulations and real-world projects. The result

will be a powerful and engaging classroom environment.

But formal study will be just a part of your
Schulich learning experience. Outside of the classroom,
your professors are always accessible and engaged.
As a result, more informal teaching and learning
continues, making it possible to discuss course concepts
in greater detail and depth.

“The Schulich Undergraduate Program
offers students the opportunity to
study all aspects of business and
develop essential management skills.
Beyond the standard areas of
business, students graduate with an

understanding in ethics, corporate
social responsibility and environmental
sustainability. Schulich graduates

are well prepared to confront the
challenges facing businesses.”

ELIZABETH MAYNES
Professor, Finance
BBA/iBBA Program Director

SCHULICH FACULTY

* Speak more than 35 languages
¢ 70% male
* 30% female
*  60% international from
close to 30 countries, including:

Australia Israel

China Nigeria

Estonia Romania

Finland South Korea
France Thailand
Germany Trinidad & Tobago
Greece Turkey

Hungary United Kingdom
India United States




“The best thing about Schullch is its diversity.

This program allows me to chaIIenge mysehc Wiallls —
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close-knit environment and access to unlimited

networking with peers and facult ﬁip

the highest calibre. | also love th

resources that are available for Schuhch students.”
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Diverse Perspectives

Students and faculty come from around the world bringing experience in the ka and nonprofit sectors.
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Complement in-class learning with

extracurricular activities

by participating in one of the
many events hosted by student-led

organizations.

STUDENT LIFE.

“By joining the Schulich Ambassador
program during my first year, | was
given numerous opportunities to
represent Schulich. The experience
gained has helped strengthen my
interpersonal and soft skills; which

are constantly applied in and outside
of school. Ambassadors at Schulich
are encouraged to participate and

continuously enhance themselves.”
ANDY THI (BBA '12)

High School: Weston Collegiate Institute,
Toronto, Ontario

- .
Your Schulich experience. —

¢ ACE (Advancing Canadian Entrepreneurship)

Join the Schulich Ambassador program. Hone your
interpersonal skills by representing the Schulich School
of Business at public events or further develop your
leadership and team-building skills by participating in
Schulich Student Clubs. You'll have the time of your life.
You'll meet people from diverse backgrounds who will
introduce you to new experiences. You'll make lifelong
friends. There are countless opportunities for you to get
involved and stay active. Complement your in-class
learning with extracurricular activities by participating in
one of the many events hosted by student-led
organizations, including guest lectures and conferences.
Have fun. Build memories. Create your network.

Learning Skills Program

Take advantage of one of the many workshops designed
to help you succeed in note taking, public speaking, time
management, stress management and studying for exams.

Student Housing

Schulich undergraduate students have access to eight
residence buildings on York’s Keele campus. Students
entering the BBA and iBBA programs are normally
affiliated with Calumet College, but they may apply to
live in any of the York residences.

Transportation

Students can use public transportation to commute to
York’s Keele campus. York University students are eligible
for discounted Toronto Transit Commission (1TTC)
passes. Students can also access the Greater Toronto Area
and other surrounding locations with GO Transit bus lines
that stop on campus. www.yorku.ca/transportation

* AIESEC (International Association of Students in

Economics and Commerce)

APEX (Achieving Professional Excellence)
Bright Ideas Group

Corporate Social Responsibility Society

DECA (Distributive Education Clubs of America)
Insider Media Group

Open Arms Committee

Schulich Charity Association

Schulich Information Technology Association
Schulich Toastmasters

Sports Business Club

Undergraduate Business Council
Undergraduate Business Law Society

Women in Leadership

Yearbook Committee

York Entrepreneur Society

York Investment Club

York Marketing Association

York Undergraduate Finance and Industry Club

1



As Canada’s Global Business School

Schulich has one of the strongest

international networks

of any school in the world.

ACADEMIC EXCHANGES AND ALUMNI.

Lifelong global networks.

As Canada’s Global Business School™, Schulich has
one of the strongest international networks of any school
in the world — 75 academic partners at the graduate
and undergraduate levels, more than 200 corporate
partners and 22,000 alumni living and working in more
than 90 countries worldwide.

Study Abroad

As a Schulich BBA or iBBA student, you have the
opportunity to pursue an academic exchange at one of
the school’s leading business school partners around
the world. Take advantage of studying abroad, and gain
exposure to another language, culture and business
environment. Employers place a high value on
international experience. Make the most of your BBA
and iBBA studies and have some fun at the same time!

12

Schulich Alumni

Schulich alumni are making their mark in virtually every
field of endeavour in the world of business — as managers,
investors, entreprencurs and leaders of organizations.
They include women and men who have attained
distinction in their various professions and who have won
the respect of their peers and colleagues. Their success

is a testament to the quality education they received as
Schulich students. The Schulich International Alumni
Association includes 86 local alumni chapters in 62
countries. Every Schulich graduate is quickly acquainted
with their local chapter.

“Schulich provided me with an
incredibly dynamic and challenging
learning environment. Through
many group cases and an
international exchange term to
Barcelona, Spain, | learned how to

effectively interact with diverse
groups of people, under demanding
circumstances. These experiences
were rewarding as they helped
establish lifelong friendships.”

PAMELA PAPADOPOULOS, CA (iBBA '05)
Manager, PwC Management Services LLP

BBA/iBBA EXCHANGE PARTNER SCHOOLS

Argentina France Singapore
Australia Germany South Korea
Austria Italy Spain

Belgium Japan Switzerland
Brazil Mexico Taiwan

Chile The Netherlands Thailand

China New Zealand United Kingdom
Czech Republic Norway Uruguay

Denmark Russia

www.schulich.yorku.ca/goinginternational




The Schulich Career Development Centre
What sets the Schulich Career Development Centre
(CDQ) apart from the competition is real-world
experience. As the largest, most experienced career
centre in Canada, Schulich brings you industry
expertise. Each of the professional counselors has a
unique set of skills and experience to provide deep
industry knowledge and insight to students and
employers. Together they manage a range of portfolios,
including Accounting, Finance, Information
Technology, Management Consulting, Marketing,
Media, Sales, Telecommunications and other
non-traditional career streams. Our counselors average
more than 15 years’ experience in their respective
industries. Some of the companies they worked for prior
to joining the Schulich team include Accenture, IBM,
Scotia Capital, KPMG, Crédit Lyonnais, JP Morgan
Chase, Robert Half, Procter & Gamble and Pfizer.
The CDC views career management as a lifelong
undertaking. Its mission is to assist Schulich students
and alumni with this major commitment through a
range of exclusive programs, services, resources and
events. The CDC gives BBA and iBBA students a
chance to personally meet recruiters through company
information sessions; provides workshops on how to
do a job search, résumé writing and interview tips;
and provides access to exclusive job postings for full-time
and summer internship employment opportunities.
The CDC supports students with workshops
and training, beginning in their first year of studies.

Corporate Information Sessions

A key component of career management is networking.

Corporate information sessions offer you an opportunity
to meet recruiters, alumni and executives to determine

which companies match your personal career goals.

Industry-Specific Corporate Panels and Events
Another method of connecting you is through
industry-specific corporate panels. Panel discussions are
organized throughout the year to give you a better
understanding of an industry sector and its companies.
Investment banking, consulting and consumer packaged
goods are some examples. The Professional Advising
Breakfast Series also gives you the opportunity to gain
insight into career paths and various company cultures
and to make industry contacts.

Summer Internships

Schulich BBA and iBBA students can apply to major
companies for internships, most of which take place
during the summer. Internships offer an opportunity
to obtain valuable work experience. Schulich students
have exclusive access to online job postings that
connect them to employers for summer internships,
many of which lead to full-time job offers after
graduation. As a further enhancement to their
international education, iBBA students who, through
their own initiative, are able to find summer
employment abroad may be granted academic credit
for this work experience.

Investment banks

Major accounting firms

Major commercial banks

Major consumer packaged goods firms

Major technology and telecommunications firms
Small and medium-size manufacturing enterprises

Note: The BBA curriculum allows students the option to
complete the course requirements to become a Certified
Management Accountant (CMA), a Certified General
Accountant (CGA) and a Chartered Accountant (CA).

Career Day 2010 for Schulich Undergraduate Students

Top companies that recruit BBA and iBBA students for full-time employment and summer internship opportunities

Amex Bank of Canada

Citigroup Hudson’s Bay Company Labatt The Pepsi Bottling Group Inc. Scotia Capital

Boston Consulting Group
Canadian Tire Corporation
Cap Gemini

CIBC

Cintas Canada Ltd.

Colgate-Palmolive

Deloitte Consulting
Deloitte LLP

Ernst & Young LLP

General Mills Canada, Inc.

Hydro One Networks L'Oréal Canada

IBM Canada Ltd. Maple Leaf Foods Inc.
Imperial Oil Limited Microsoft Canada Co.

KPMG Consulting Ontario Power Generation
Kraft Canada Inc. Ontario Teachers Pension Plan

Petro-Canada

PricewaterhouseCoopers LLP

Procter & Gamble Inc.
RBC Financial Group
Rogers Cablesystems Inc.

TD Canada Trust
TD Securities

Telus Mobility
Toronto Argonauts
UNICEF Canada

13
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In 2006, The Schulich School of Business at York University received the Governor General’s Medal in Architecture.

ADMISSION TO SCHULICH

Join Us at Schulich

We understand that selecting the right program and
business school is an important decision. Hence, we
have organized several information sessions and Open
Houses in order for you to learn more about Schulich
programs, as well as meet with our faculty, staff and
students. Visit us and tour our campus and state-
of-the-art facilities. We are here to guide you in your
decision-making and provide as much information
and assistance as you may need. Please call, e-mail

or visit us. We're here to help.

Admission Criteria

Admission to the Schulich BBA/iBBA program is based
on academic achievement and satisfactory completion
of the Schulich Supplementary Admissions Information
Form. Both are equally weighted.

Supplementary Admissions Information Form
The Supplementary Admissions Information Form is
required from all applicants. We are interested in
well-rounded students who demonstrate excellence both
inside and outside the classroom. The Supplementary
Admissions Information Form is your opportunity

to tell us about about your academic and non-academic
achievements. You can download the form from the
Schulich Web site at:
www.schulich.yorku.ca/newbbaibba
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Grade 12

Ontario applicants must present a minimum of six
Grade 12 U or M courses: including 4U English
(ENG 4U), 4U Advanced Functions (MHF4U) and
either 4U Calculus and Vectors (MCV4U) or

4U Mathematics for Data Management (MDM4U).
No more than two 4M courses will be considered
for admission or scholarship purposes.

International Baccalaureate (IB)

International Baccalaureate (IB) diploma, with passes in
six subjects (three at the Higher Level and three at the
Standard Level or four at the Higher Level and two

at the Standard Level). A score of 38 points (including
bonus) is typically needed to be competitive. Subjects at
the Higher Level with grades of 5 or better may be
considered for transfer credits. Prerequisite courses used for
the basis of admission are not considered for transfer credit.

Advanced Placement (AP)

Advanced Placement courses with final scores of

4 or 5 on the College Entrance Examination Board
Advanced Placement Exams that are not included

in the Grade 12 U courses used for the basis of admission
may be considered for transfer credits.

United States High School

Grade 12 graduation with a minimum overall average of A on

academic courses, including senior-level math with calculus.

International Requirements

Applicants presenting academic qualifications not

listed in this brochure should contact the Office of
Admissions at York University to find out about academic

equivalencies. Detailed information on domestic,

national and international admissions requirements
can be obtained by visiting the York Web site at:
www.yorku.ca/futurestudents/requirements

Language Requirements
You do not require a language proficiency test if you

meet one of the following criteria:

four full years of study in Canada in English or
French at the secondary-school level

four full years of study at the secondary-school
level in English in a country where English is a
primary language.

Deadline to Submit the Supplementary
Admissions Information Form

Direct-Entry Stream applicants from within Canada
— February 9, 2011

Direct-Entry Stream applicants from outside Canada
— March 9, 2011

All Delayed-Entry Stream BBA applicants

—May 11, 2011

Visit: www.yorku.ca/futurestudents/requirements



Schulich offers a large number of scholarships, awards
and bursaries to domestic and international students
to help you as you invest in your future. Financial aid
is available both at entrance and during the program.
There are many awards and bursaries for full-time
continuing students.

Schulich Entrance Awards (12)

Schulich’s entrance awards program rewards the high
calibre of incoming BBA and iBBA students with

12 awards (listed below) valued at $5,000 each — given

in addition to the York University Entrance Scholarship.

No separate application is required for entrance awards.
Admitted applicants are considered for Schulich
entrance awards based on academic achievement and
information provided in the Supplementary Admissions

York University Entrance Scholarship
(Unlimited Number)

Valued at $12,000 ($3,000 x 4 years) with an average
of 95%+; $8,000 ($2,000 x 4 years) with an average of
90-94.9%; $4,000 ($1,000 x 4 years) with an average
of 85-89.9%

Awarded automatically based on your admission
average (final grades, including prerequisites)
Renewal based on meeting GPA and credit requirements
No separate application required

President’s Scholarship (18)

Valued at $21,600 ($5,400 x 4 years)
Awarded to students who have the highest
entrance averages

No separate application required

Awards of Distinction (4)

Valued at $32,000 ($8,000 x 4 years) plus the cost of
residence for first year (approximately $4,000)

York’s most prestigious entrance awards for applicants
with a minimum 90% average plus accomplishments
in community service, leadership, the arts or sports
Canadian citizens/permanent residents/protected persons
Application required

Awards of Achievement (8)

Valued at $16,000 ($4,000 x 4 years)
Minimum average of 85% and contribution
to school or community required

Information Form. Residents of Ontario, Canadian citizens/

Merit Scholarship (7)

. . ermanent residents/protected persons
Applicants short listed but not chosen for the Awards P P P

. ) . Achievement and financial need
of Distinction (above) are automatically considered Avolicati ed
for one of seven Merit Scholarships pphication require
Valued at $2,000, in addition to the York University Tuition

In 2010-2011, Canadian students paid $7000 in tuition

fees for their full-time course load of 30 credit-hours.

Entrance Scholarship
Canadian citizens/permanent residents/protected persons

“Participating in competitions such as
E&Y’'s ‘Reel Influence’ video competition
have been the highlight of my educational
experience at Schulich. Applying problem
solving frameworks learned in class
and a little imagination, our team was
able to achieve outstanding results.”

JASON SANIO (iBBA '10)
Grand Prize winners of E&Y’s inaugural ‘Reel Influence’
competition with a $10,000 cheque to support competitions

at the undergraduate level. Dat
ate: 29 May 200
<008

From left to right: Jonathan Gabe (BBA '10), Staff Accountant, ;?Dtr?j

Ernst & Young; Jason Sanio (iBBA '10), Consultant, Cap Gemini; erof:
Adam Metivier (BBA ’10), Specialist, Direct Advisory Program at KPMG;

Vivian Lau (iBBA ‘10), Consultant, Cap Gemini - =
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FREQUENTLY ASKED QUESTIONS.

A world-class education.

Q. What is your admission cutoff?

Admission to the BBA and iBBA programs at Schulich
is based on academic performance and a satisfactory
Supplementary Admissions Information Form, which

is an important component of the admissions process.
Admissions averages vary slightly from year to year
because each year, the actual average will depend on the
number of applications, the calibre of the applicant
pool and the number of spaces available. The minimum
admission requirement for Ontario high school applicants
over the past three years has been in the low 90s.

Q. Does it matter if | repeat a course?

York University Admissions will take the higher

of the two marks presented if a course has been taken
more than once.

Q. Does it matter if | take a course

at night school or during the summer or
through correspondence?

York University Admissions treats all grades (day school, night
school, correspondence or summer school) as the same.

Q. Can | submit more than one Supplementary
Admissions Information Form?

We only accept one Supplementary Admissions
Information Form; therefore, applicants should prepare

their submissions with thought and care.

Q. Can | begin my studies in January?
September is the only entry point for BBA and
iBBA students.

Q. Can | study on a part-time basis?
The Schulich BBA and iBBA are Specialized Honours
programs, offered only on a full-time basis.

Q. If | am applying for the Delayed-Entry
stream, are my high school grades considered?
Admission into the Delayed-Entry (Year 2) BBA is
based on completion of one full year of university
courses, including prerequisite courses, and information
provided in the Supplementary Admissions Information
Form. The Delayed-Entry stream is only possible for
the BBA program.

Q. Where should | send my transcripts and other
documents for admissions consideration?

The Supplementary Admissions Information Form
should be sent directly to the Schulich School

of Business. All other documents, including official
transcripts, should be sent directly to the York University
Admissions Office.

Q. If | am not admitted to a Schulich
undergraduate program, am | automatically
considered for other programs at York?

There is no guarantee that Schulich applicants will
automatically be considered for other programs at York.
To be considered for another York program, applicants
should indicate a second choice on their Ontario
Universities Application Form.

Q. If | am offered admission into the Schulich
BBA or iBBA, when can | select my courses?
Your offer letter will ask you to do two important things
by a specified deadline date:

© accept the offer through the Ontario Universities
Application Centre (OUAC)

o contact the Schulich School of Business to book
an advising appointment. You will select and enroll
in your courses at your Enrolment appointment.

Q. Do | need to complete high school

business courses?

Courses in Schulich are taught with the understanding
that students have come with a broad range of high
school coursework, not necessarily business studies.
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Schulich seeks bright, talented and creative individuals
who have demonstrated excellence in their academic and
professional lives — individuals who are natural leaders,
innovative and entrepreneurial, who will make a difference
in the world of business.

We know choosing your school is a big decision.

We are here to guide you in your decision-making and provide
as much information and assistance as you may need.

Please call, e-mail or visit us. We're here to help.

Global Reach. Innovative Programs. Diverse Perspectives.

Dua3e|duepueyq mmm :ubisag
‘yeqeg :Aydeiboioyd

ul pajuld  wo
A1 ‘UOIQ UBAT

epeued
SOl1d OM]|ID ‘SUBAF UD



N

Schulich ‘ YORK '
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www.schulich.yorku.ca

Global Reach. Innovative Programs. Diverse Perspectives.





